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Universities with industry feature are an indispensible and irreplaceable part in 
Chinese higher education with outstanding characteristics and advantages. They, with 
its natural link with its industry and its unique university advantage, play an 
irreplaceable part in promoting scientific advancement and national creativity system. 
Their disciplines are related to many industries, which are concerned with the 
strategic field of national economy and the people’s livelihood and national core 
competiveness.  Their development and advancement in level, quality and 
connotation is the key project to the scientific development of our higher education. 
The feature strategy researches on Chinese Universities with industry feature play a 
key role in perfecting their construction, optimizing the structure of higher education, 
and advancing the quality of higher education.   
As for the research method, the literature research is applied to analyze the origin 
and development of universities with industry feature. As for investigation research, 
40 questionnaires are issued to the higher education institutes ( or academic affairs, 
development and planning office) in 40 higher agricultural universities, and 7 
educational management experts are consulted as well. The status quo and problems 
are sorted out in school orientation and school operation feature and strategy. As for 
comparative study, the school running feature and strategy in French Les Grandes 
Ecoles and German universities in applied science are analyzed to provide 
enlightenment to Chinese universities with industry feature. As for case study, the 
focus is on the school running orientation and running feature and strategy in Central 
China Agricultural University, South China Agricultural University and Hebei 
Agricultural University  
As for theory application, the linkage among the school running orientation, 
running feature and strategy is analyzed with higher education system theory and the 














competitive situation and the connotation and feature of special feature are analyzed 
with strategy management theories such as PEST, five forces modal, SWOT.  
The strategy basis is analyzed with the unbalanced development theory, and the 
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